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Summary

Medicinal Industries have formed an important part of modern & national industries. The
best evidence that proves this fact is the huge increase in the number of medicine
factories & stores which are always looking for utilizing market mechanisms to get the
greater market share. Hence the fact, medicine marketing forms a significant part of the
relation between the national industries on one side & marketing on the other side owing
to the fact that marketing is capable of merchandising this product & increasing its profit
rate.



Due to that, medicine industry has resorted to adopting strategies for achieving its
objectives. Amongst these strategies are the ten marketing planning steps that we have
talked about. We enlist here below some of these steps:

- Revising business

- Defining opportunities & problems

- Determining sales Targets.

- Determining targeted market.

- Determining marketing objectives & strategies.

— determining competitive position strategy.

- Determining marketing mixture distribution means.

— Balancing marketing plan & its implementation rules.
- Implementation.

— Evaluation .

we have considered the marketing strategy by means of which one of marketing
objectives can be achieved. We have also determined the marketing balance by several
methods that we have explained thoroughly.

In the first chapter, we have talked about medicinal marketing such as that it comprises
many tools that are called the marketing mixture 4Ps. These tools can be summarized in:
(price, Place, promoting & the product). We have talked about each tool in details and
about the role of each one in helping companies market their medicinal products .

In view of the fact that medicine companies depend in for surviving & existing on the
surrounding environment, the study of medicinal marketing environment has been
included in the second chapter & it has been divided into:

Internal Environment — Micro Environment — Macro Environment

We have extensively explained the large environment due to the fact that it comprises five
main fields amongst which are the following: (Technological Environment, Political
Environment, Economic Environment, Social Environment and legal Environment).



Medicinal environment has also a great importance. Due to that, we have dealt with it in
the third chapter and we have found how medicinal market differs from other markets in
many features. We have also seen the role of number of factors in the medicinal market
amongst which are: (consumers, determined strategy to deal with the market, how
consumers behave, patient commitment, medicine prescribers, Academic Market,
Physicians, Dentists, Nurses, Physicians assistants, pharmacists).

Afterwards, in the fourth chapter, we talked about medicinal product strategies and the
aspects of these strategies of which we have explained the following:

- The prospective dimensions of Product Strategy — New Product Strategy

- Product Introducing to the Market Strategy — Resettling Product Strategy —
Product Cancellation Strategy

- Diversification Strategy

After clarifying product strategies, we have studied the pricing of product in the fifth
chapter where we have observed how marketing environment affects pricing and we have
determined the required steps for developing an effective medicinal pricing strategy. We
have also explained the factors that affect pricing and these include: (Demand Factors -
Offer Factors - Environmental Factors).

After production & pricing, products have to be distributed and this is what we have
addressed in the sixth chapter. It has become evident that place has considerations in the
marketing mixture. We have set standards to evaluate distributing channels like:
(distribution cost, covering the market, consumer service, contacts, supervision, the role of
wholesalers . After that, we studied the relations amongst distribution channels.

after being distributed, products have to be promoted and this why there is the seventh
chapter through which we have explained the importance & objectives of promoting

There has been the promoting mixture and we have tried to explain promoting & the
peculiarity & the distinguishing features of the medicinal market. After that, we studied
the objective of sale temptations in medicinal marketing which comprise: logical &
emotional temptations. Then, we clarified to whom these products (medicines) might be
promoted , where and how to specify promoting elements which can be summarized in
the following: (advertisement, direct sale, public relations & sales promoting). We have
seen a collection of the standards that are used in specifying the medicinal promoting
mixture as there are some factors that are related to: (medicinal product, medicinal
market, consumer, environment, budget & marketing mixture).

We have briefly talked about the most prominent promoting means & advertisement and
we have seen that there are many ways to determine advertisement appropriations.



In the eighth chapter, we have studied the marketing activities that are performed by
pharmacies like: ( choosing pharmacy location, display method inside the pharmacy,
methods of dealing with medicine consumers and pharmacy promoting methods).

For choosing the suitable location of the pharmacy, the following points have to be taken
into consideration: (analyzing the commercial area - choosing the society - the
distinguished location for the pharmacy as perceived by the customers — choosing the
targeted market).

With regard to display method inside the pharmacy, display arrangements & effective
display method steps have to be taken into consideration). We have also suggested
pharmacy promoting methods like: (advertisement - personal sale - promoting sales -
publicity & publication — public relations)

In the ninth chapter, we have explained the importance of quality whether that of the
product or health service with regard to marketing. We have also explained how quality
should be consistent with the following dimensions: (specifications - value -
appropriateness to use — support — psychological effect). We have clarified the importance
of quality in health services through many indications and we have seen that there are
factors that influence the quality of offered health service like: (analyzing the expectations
of customers — determining type of service — workers performance - service expectations
management). We have identified quality dimensions concerning health service and how
the existence of gaps usually results in failure of service.

After that, we have seen the benefit of zero waste in health service & its importance in
marketing.

Marketing administration has to be organized & should have an organizational skeleton
and this is what we have discussed in the tenth chapter. We have considered the
intellectual directions for managing the organization to deal with marketing, the
organizational skeleton of an organization that adopts marketing concept and how
marketing management organizes itself for achieving the aimed at objectives.

After that, we discussed the basics, the internal organizing methods and the organizational
skeletons of marketing management

We have studied the challenges faced by health organizations managements .



Marketing management should have objectives that can be summarized in the following:
(revenues - market share — growth — innovation - social responsibility)

After that, we have studied the role of marketing management inside the organizations
through discussing the tasks & activities of marketing management.

It is so important to note how it is possible to introduce marketing function for the first
time, what tasks are going to be assumed by marketing management and how the shape
of integral marketing section inside the organization will be.

To be successful, marketing management has to be provided with information &
researches by means of marketing information systems & health marketing researches
that we have explained in the last chapter through searching in the mechanism of
marketing information system which consists of successive steps which are:

(gathering data — data processing — outputs — information utilization).

After that, we found that the components of marketing information system are the
following:

- Internal Records System.

- Marketing Investigation System.

- Decisions Support Marketing System.
- Marketing Research System.

Marketing research has several important skills amongst which are the following:

- Determining the problem & research objectives.

- Developing research plan - gathering information.
- Information analysis.

- Submitting reports.
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Major areas of marketing focus
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